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Engaging 
Content



INSTRUCTORS 
TOLD US…
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“One-Size Fits All Doesn’t 
Work…”

Cutting Edge Content
Unique content in your 

MindTap course helps turn 
memorizers into higher-

level thinkers.
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Learning Path houses course specific 
content that drives basic 

understanding to higher level learning. 
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The Power of Personalization
MindTap’s Dashboards and Reader 

help you build your course to 
maximize engagement.

“I need to be able to 
make my course my 

own…”
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Make the Learning Path your own…

Add, Move, Retitle,
Hide, Delete, Change
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“I never know how my students are doing in my course.” 

MindTap’s Progress App
Enjoy the benefits of real-
time student analytics 
for early intervention and 

grade improvement.
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In a study of 2,500 U.S. History 
students, those using MindTap for 

U.S. History achieved a 13% 
increase

in final grade over students who 
didn’t use MindTap.

13%

Quickly, accurately and 
visually track engagement 
and progress in the course



STUDENTS 
TOLD US…
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“I need tools that are going to 
help me get better grades.”



13

The Progress App helps students stay on track and 
motivated, getting better grades because of it.
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“I need anytime/anywhere access…”
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88% of students said pre-populated flashcards would be 
a beneficial study tool for their course. 

91% of students surveyed responded positively 
to practice quizzing, making it the most 

valuable study tool.
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“It’s got to be easy to use…”
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The dashboard is easy to use.
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MindTap 
eReader
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Students told us what study tools were most worthwhile.
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LMS 
INTEGRATION
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法政大学経営学部

・ 1年生必修ミクロ経済学
・ クラスサイズ 500名
・ 2名の担当講師で分担
・ 授業は日本語、テキストは翻訳版
・ 宿題にMindTapを利用
・ SGU （スーパーグローバル大学）の予算でMindTapライセンスを購入

日本での導入事例 １
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日本女子大学家政学部 家政経済学科

・ 1年生 外書購読
・ クラスサイズ 70名
・ テキストは洋書、授業は日本語
・ 宿題にMindTapを利用

日本での導入事例 ２



TIONS & DISCUSSIONS
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1) MindTap 各機能に関するフィードバック
2)  日本マーケットでの可能性
3)  大学教育現場は英語という壁を

乗り越えられるのか？


